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The Macao Fashion Festival 2022

took place at The Venetian Cotal Expo
in late October, co-organized by Macao
Productivity and Technology Transfer
Center (CPTTM) and Macao Trade and
Investment Promaotion Institute (IPIM).
The three-day event featured a number
of local and regional design talents

i ‘ , and wide range of inspiring styles.
5 With this year's theme of “Legacy-
‘ n Future®, designers were encouraged

to consider how technology and the

. am Metaverse could be embraced as part

| B of their design ethes, resulting in
some highly innovative catwalk shows.
CLOSER speaks to veteran designer

Kitty Ng, as well as some of the newest

FASHY

M ALICE KOK
COURTESY OF MACAO FASHION FESTIVAL

local designers to emerge on the scene
in the past year.
Z BY MARK PHILLIPS
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he opening ceremony of this year's Macao Fashion Festival (MFF)

fearured s designers from the greater China region, with Macau
represanted by veraran designer Kitry Ng. Kirry has worked in the fash-
on and garment industry for more than 30 years, heading up the pro-
duction department of a fashion factory, and working as a technician
and tramer at the Preductivity Textile and Garment Technology Centre,
and a guest lecturer at the Fashion Design Deparmnent of The Hong
Kong Polytechnic University: She hasalso taken on the roles of technical
director and judge for major fachion chows, ag wall as a technical con-
sultant for uniform design, production and production for govemment
departments and private organizations in Macau. This year at MFF, she
featuwred designs from her personal labe! 'La Mode Désir' a boutique and
design studio founded in 2004,

Can you tell us a bit about the inspiration behind your latest range
presented at the opening cersmony fashion parade for this year's Ma-
can Fashion Festival?

The theme of this year's Pestival is ‘Legacy. Futwre, In line with this
theme, [ designed a senies of cf to preserve and commemo
rate Chinese eulture. The fabric is made from taditional silk prints and
embellished with e ‘mother-of-pearl’ technique, which was prevalent
churing the Tang Dynasty, to add the finishing touches. Inspired by the
famous Mainland court drama Yanr Ralders, what attracted me to the
drama was not only the plot. bur alse the costumes of the actors and
actresses, which made me fall in love with the colours of taditional Chi-
nese painting. The colours are used to express the beauty of fashion and
modern art, ereating a peaceful and secluded ammosphere and exuding
asensual and elepant quality.

What were your imp of this years Festival?

This year’s festival gave me a whole new experience, including a unigue
stage design. new fashion display and infinite creative space combined
with technology elements, all of which were very refteshing! 1 had the
opportunity 1o see the work of many oustanding voung designers and
to showcase the power of fashion in Macau. At the same time, we weie
able to present Macau's fashion charm to the world.
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This year'’s MFF is focusing more on technology and the M €,
How did you incorporate these concepts into your approach to de-
signing?

As the metaverse’ concept has become quite popular in the past few
years, [ was interested in how & could influence fashion design. So this
year, inline with the theme of the festival, I asked a local start-up com-
pany tocreate ashoit video on one of themain colows ofour collection.
Ashort video called “Meta Universe” was produced to kick off the collee-
tion. Although the video was only 30 seconds long, it teck a lotof time to
commuunicate wirth the designers of the company and work our how 1o
tanslate a ganment into the 'metaverse’ world. Forexample, when [ saw
the avatar walking along the corridor, I thought of adding pleated laceto
the sices of the diess to enhance t ic beauty. This change would
need 1o be combined with the rechnical skills of the ‘metaverse’ design-
ers, otherwise it would net be possible to make this change in bath the
real and ‘mataverse’ versions of the oudfit

How do you think these concepts will impact the fashion industry in
the future?

This experience has led me to believe that the future of fashion design
will be influenced o a certain exient by the metaverse, and thar furue
fashion designers may also have 1o consider how their garments fit into
the metaverze, taking advantage of its borderless nature to promote
their brands woddwide, At the same fime, they may also ke advan-
tage of the boundless environment of the metaverse to communicate
their design concepts through visual art. We hope to develop ow: brand
in this direction and become a contie brand in the metaverse. In the
furure, the ‘Meta-Universe’ will become a new driving force for fashion
companies!

Do you feel like the local and regional Tashion indusiry is starting o
make a recovery now after the challenges of the past couple of years?
All nclustries around the world are facing different levels of challenges
in the wake of the pandemic, and the fashion induswy is no exception.
The last three years have been unprecedentedly suessful and a serious
test for brands! Although the economy is showing signs of recovery, the
fashion industry is facing new market changes in the post-pandemic
era, and in the case of lrmure coure, there are both opportnities and
challenges. At this stage, we need to equip ourselves well so thatwe can
stant afresh as soon as the economy recovers,

Do youhave any plans for vour brand and designs for the coming year?
The company isstill based in Macau and continues to be a classic brand
of haute couture. With the swong support and premotion from the Ma-
catand Mainland governments, the entire Guangdong, Hong Kong and
Macau Greater Bay Avea has now become a very good business environ-
ment, including the supply of industnies and the manuwity of the rele-
vant supporting facilities, so that clothing designers can have move anc
better opportunities for devel We hope 10 continue the essence
of our brand by expanding into the Greater Bay Area m the near future.

23
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“It's based on the idea of the reconstiic-
tion of human bodies and garments, with
inspirations of ribs, androids and gundam,”
says the desipner “Youcan see knitwear with
rib patterns, and products mixmg two gai-
ment ideas together into one. Also, this time
we used patch works to give the idea of our
rand’s signature cirewit board pattermn.”

In the coming year, the design duo will
focus on following up theircunent collection
with more new designs, aswell as developing
their AR filter: They also hope to work more
closely with other local brands who are inger-
ested in explocing the area of virtual fashs

“1 cannot predict the future, but I think
thar NFTs offer a chance 1o let Macau de-
signs become known on the intemational
stage. if virtual fashion can become a sell
ing point of Macau designs,” offers Fiona.
‘Imagine the case that when we think about
Macau design, we immediately link it to vir
tual fashion.”
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fter running her wedding planning business W AV-
ENUE for a number of years, and frequemly feeling
unsatisfied with the available dress designs, Wini Cheong
decided to stait designing her own,

“From my past experience, clients know their needs
better than I de. I learned a lot from my customers sbout
what they liked, but we didn't akways have the kinds of
things they wantad in our existing range, so | decided o
start iy own brand,” she says,

W AVENUE is an original Bght wedding dress brand,
with simple elagant designs to highlight a romantic vision
of women in the new era.
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“We insist on creating perfect moments for eachwom-
an, and use clothing to creare heautiful memories togeth-
e comments Wini.

Her debut collection is inspired by pearls and predom-
inantly features satin,

“The name of pearls is very pure. [t represents ele-
pance, nobility and heouy. And weddings are a symbal of
pure love,” explains the designer. “Satin has a flawless sur-
face reflecting the unique brilliance of pearls. it & simple
yet timeless and is matched with beaded [abrics to add a
sense of luxury”

While her new brand is not stronghy impacted by tech-
nology at this stage. Wini acknowledges the possibilities
thar the Metaverse may come to offer in the future,

“A number of clothing brands have launched virmal
clothing ranges, and I think this practice can indead break
down geographical boundaries, especially in the post-pan-
demic ers, and help brands to release new products and
express their ideas to a wider aucience.”

The local wedding industy has faced a lot of challeng-
es in the past couple of years, bur Wini is hopeful for the
future.

“I think the economy and fashion indusmoy still nead
some time to recover In the fure, we will combine more
fashion elements to launch different series. I hope we can
£o 1o fashion weeks in diffecent places to promote Macau
brands and Macau original designs,” she says,
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nother new fashion br

Alia Bel Bella Horner,
vear, Alta Bella is @ pro-ethical and artisanal swimwear an
resort wear brand, producing sustamnable, handmade, revers
ible seamless swimwear and high-end I WS

“Our goal is to promote body positivity and female em-
powerment through our different eampai; explams Bel

7 as a fashion designer started during the first

: i in Maca, In search of a1 giul ourtler
for my creativity, I decided to create swimsuits for everywom-
an; something they would be comfortable and proud 10 wear,
sormet hing guilt fi

This vear was the brand's debut ar the Macao Fashion
Festival, showcasing the 2023 Resort Wear Colloction.
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“Dur desizn materials are mostly different types of silk
such as mikado, gazar and orpanza. We also have designs
made of organic linen and organic cotton,” explains Bella
*The focus is fi ity with a touch of vul bility, the free-
dem to express and be completely comfortable in one's own
skin; woinen loving their bodies and cheering each other on”

“This was our debut show so it was very exciting and at
the same time a little bit scary. But the organizers snsured we
had all the support we needed,” she adds.

As a predominantly online business, techinelosy is anim-
portant factor in promoting the brand

“We are going full blast with our social media presence

because ouss is an online business and we aim to focus more
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on community involvement. We are still expanding and
growing as & brand and as a developing comununity of em-
povered women. We have more design shows planned for
naxt yaar.”

Regarding this year's focus on the Metaverse, Bella
believes it can present opportunities for brands with an
eco-friendly appreach.

“For a small brand like Alra Balla, this is anopporniniy
o discover different aspects to grow our business. With the
current trends in technology, mavbe this will help us find
solutions to problems the fashion ndustry is facing such as
marine pollution due to toxic wasie emissions by factories
producing textiles.”

Bella started her brand in the middle of the pandenc,
bt is bopefud thar things can get back 10 nonnal soon

“1feel like this year's Macao Fashion Festival represents
are birth for the Jocal fashion industry. Maybe the challeng-
e from the past two years have bhalped us innovate, grow
and leam abour what and what not w do when it comes
to our brends or businesses. They have been reflective and
transformative years in my honest opinion.”
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