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Established in 1996, the Macau Productivity and Technology Transfer Center (CPTTM) is a non-profit
organization jointly formed by the Macao Government and the private sector, aiming to support
enterprises to improve their competitiveness and long-term growth and profitability, to encourage
and support the formation and growth of new business, as well as to encourage the working
population to pursue lifelong learning and continuously upgrade themselves.

Creative Fashion and Image Department (CFl) is a department under CPTTM. Through technical
training and technological promotion, CFl aims to upgrade the skills and techniques of the apparel
industry practitioners in various aspects, including production, fashion and image design, supervisory
management skills. CFl also offers various technical support services, including a Fashion Information
Gallery to provide local apparel manufacturers and fashion designers with the latest information on
fashion and fabric trends. In addition, CFl also actively assists the industry to develop their own
fashion labels, so as to enhance their competitiveness in the international market.
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Hall 3C-E, Hong Kong Convention & Exhibition Centre, 1 Harbour Road, Wanchai, Hong Kong
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We are a sustainable swimwear and
resort wear brand dedicated to
promoting body positivity, diversity
& women empowerment. All of our
products are created with zero
waste formula by using recycled
. fabrics and off cuts to make turbans
and belts. Alta Bella swimwear takes
pride in creating minimalist, elegant
and functional handmade swimsuits
giving extra details to quality and
cut.

fnh# Brand : Alta Bella
Ht45 A Contact : Ms Bella Horner
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Brand pursuits creative freedoms,
exquisite quality and balanced
texture. The brand uses innovative
materials to create objects that are
both practical and aesthetically
fashionable, hoping to bring users
a new visual feast and experience.

A& Brand : Earlyink

48 A Contact : ZRRE L+ Ms Cherry Leong

Hi#& A Contact : 22845+ Ms Esther Leong
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Soul Ecois an Eco-friendly fashion brand
that integrates environmental-friendly
fabric, 3D cutting, embracing slow and
relax lifestyle, the style is designed to be
capable to wear multiple seasons.

uuHﬁ Brand : Soul Eco
B4 A Contact : X554 Mr Leo Wong
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Contemporarily stylish yet classical
is the foundation of the CLASSICO
MODERNO brand concept. The deep
integration of art and culture is its
design principle. The immaculate
combination of colors and shapes
establishes the soul of its products.
The brand fuses simple classic into
modern luxury and is famous for its
stylish design and exquisite tailoring.
CLASSICO MODERNO also offers
tailor made service.

ZEBH/BA

SaAE Brand : CLASSICO MODERNO
Bt A Contact : 215255554 Mr Victor Lao
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In French, "GELEE' means "jelly"
The brand portraits the same
characteristics in a"jelly": moldability
and sweetness. With the play of
fabrics and wild imagination,
"GELEE" aims to create fashionable
yet artsy clothing, which is fun to be
mixed and matched with.

Sh@ Brand : GELEE
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Lexx Moda is a female brand that
excels in concepts and design which
highlight women'’s personality and
styles. The brand insists on its own
designs, which incorporate elements
inspired by such local culture as
handicrafts and designs from various
countries and regions that its
designers encounter during their
trips. Each product maintains not
only display a beautiful look but also
high level of quality, style and
comfort.

aeh& Brand : -I_exx Moda

& A Contact : BBIEE%Z =+ Ms Sanjo long
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The brand tenet of NO. 42 emphasizes
"Indulge in freedom and live out
your own attitude towards life"
NO. 42 frequently uses asymmetric
cutting to combine fabrics of
varying textures, working to create
diverse looks that exhibit highly
coordinated aesthetic details. Its
design emphasizes diversified styling
and casualness that allows for easy mix
and match, bringing catwalk styles
into daily wear.

=B L+ Ms Ophelia Vong
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SHEFEELING is a modern female
fashion manufacturing enterprise that
incorporates product development,
design, production, and sales under
one roof. It provides mid to high end
female fashion for elite urban females
that is wearable under multiple
occasions. SHEFEELING fully commits
to creating elegant image for modern
women who are self-confident,
independent, and intelligent.

& Brand : SHEFEELING
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B4& A Contact : BEESX 4= Ms Lan Chan
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RESEW HOUSE is more than just a
contemporary athleisure clothing
brand. Our brand was founded on the
idea of utilizing existing resources
and minimizing production waste.
With a made-to-order structure, we
prevent overproduction, ensuring
that every garment we create has a
purpose and reduces unnecessary
waste.

4 A Contact : 2RBIL 4 Ms Karen Leung

aahd Brand : VATIC
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" VATIC SELECT is a store selling trendy

street culture products that include
art paintings, sneakers, skateboards,
and hip toys. In an era of street style
moving towards High Street styles,
VATIC integrates high-end fashion
tailoring into street fashion, giving
VATIC a new definition of trendiness.

JE&RMFTHE Mr Samson Brady Mark
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Welcome to follow our social media to get more information
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