3D-A22 3D-B21

5 oo 3 s egpogs sgox
" ; m Dm secas] ﬁ soat
.

4500 4y, 4500

IR i 53 ’
Booth Location i

C-W COLLECTIVE ‘@

30

. woo [0 | TAVINE | 3.2 58
3500 %
3500)
= [ .cos 3D-A16 3D-B15
s SHEFEELING | DemiD

1 3D-A14 3D-B13

EARLYINK

J

BRMEEHERRBBHROMTINI96F, B—EHRPIBNERBSHNIEER
e, RERBMBEMNEXRSEENRDBRTN, BRRIFHMERKAIMKILE
TR FEEBATERSSE. BREE.

BREENERKEBRILE THRHARE  BBRIMEIIMER - RABEERLE
EBERRRN  FRR[E - BmRT RREH  SoRAREESZTHENANFA
REE - EBERERITATHER  ERBRZFBPIFESRES EE R % RE
BE - IO EESERAERHROABSELAMENAEBEBEERS RET
RERRE  HERMRHTRNOER - ZAPIWEER HEMB RS ERIMIR - B
RBMEEET  BREHEESTRS T ENRHEEARTHES -

Established in 1996, the Macao Productivity and Technology Transfer Center (CPTTM) is a non-profit
organization jointly formed by the Macao Government and the private sector, aiming to support
enterprises to improve their competitiveness and long-term growth and profitability, to encourage
and support the formation and growth of new business, as well as to encourage the working
population to pursue lifelong learning and continuously upgrade themselves.

Fashion & Creativity Department (FC), a division under CPTTM, enhances the competencies of fashion
professionals through technical training and industry promotion, covering fashion design, image
styling, visual merchandising, brand strategy, stage production, and management. While cultivating
local design talents, FC actively endorses young Macao designers' participation in prestigious
international fashion contests. The department also spearheads initiatives to showcase Macao's
fashion brands at global trade exhibitions and curated runway events, driving the sector's
internationalization. Through its Fashion Lab, FC delivers tailored technical support, consultancy
services, and trend intelligence, equipping practitioners with actionable market insights and
innovative design resources.
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\ &K Brand : Alta Bella
) Bi& A Contact : Ms Bella Horner
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Eah# Brand : ella épeler
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We are a sustainable swimwear and
resort wear brand dedicated to
promoting body positivity, diversity
& women empowerment. All of our
products are created with zero waste
formula by using recycled fabrics and
off cuts to make turbans and belts.

ALTA BELLA swimwear takes pride in
creating minimalist, elegant and
functional handmade swimsuits
giving extra details to quality and cut.
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The aim of ella épeler is “Bring Your Attitude
To Life”, we try to make a ot of experiments,
using unigue design illustrations and art to
mix with irregular youthful tailoring, and
Flatten the dit erent elements together. For
the clothing we hope to bring more fun and
choice, and showing the diversity and
unigueness of fashion. Our target is making
each piece can become a treasure in the
closet. We are not going to release the

roducts of each season since we don’ t have

een limited by season. We want our
customers to outfit their own style, and
demonstrate the interesting part of “ella
épeler”

), BH&EA Contact : FMSERX + MsElla Lei
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The spirit of YU KWA is derived from
the concept of %(old embroidery in
traditional sklrt jacket. It is inspired by
the East, combined with Western

culture, recreating thousands of years

of cultural influence. Inject it |r|to

fashion and life. In the new season's

women's clothing series, traditional

clothmg is reinterpreted from daily
al

wear, banquet cheongsam/gown, to
wedding skirt and gown, allowing the
audience to travel on a cultural journey.

O, BH& A Contact : HBEL + Ms Doris Lam
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C/W COLLECTIVE is a Macao based
fashion label, founded in 2019.

The brand takes avant- garde and
deconstruction as its design ecstatic,
focusnng onthe playfulness in detanls, and
using a mixture of fabrics to create unique

clothing.

The core value of the brand is being a
unique self, telling different stories
tl;l]rough clothmg and create personal

BH&EA Contact : ®#l{##22+ Ms Connie Wong
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“To make people cool.” , LA FINE
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"o make people cool' — LA FINE this brand
ethos may sound simple, but it carries a
deeper vision: to influence the world
around us. As fashion designer, | aim to
create pieces that embody passion, purpose,
personality, and identity, becoming a voice
for today's youth. It starts with me, but it
belongs to everyone who wears it."

BHEA Contact : &L Mr Mike lek
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The brand Demi*D means independent,
mature andstrong contemporary women,
conveying positive thoughts and ideas.
Beliefs that encourage contemporary
women to bravely pursue the life they
want.

B A Contact : T2% =+ Ms Demi Ding
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MJADE originated in Macau, the
world's most densely populated
small city, since 2021.

MJADE is dedicated to making jade
synonymous with fashion and%ﬂ}ess-
ings. The design philosophy of
MJADE is "practical minimalism,"
presenting fashionable jade pieces
with protective meanings to the
global Chinese community.

BH#&A Contact : FERZ+ Ms Nat Chao
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MACAU PRODUCTIVITY AND TECHNOLOGY TRANSFER CENTER
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Welcome to follow our social media to get more information
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@&4# Brand : Earlyink
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Earlyink is an original designer brand from
Macau that fuses culture with creativity.
Using innovative materials, we craft
elegant and functional sustainable pieces
that bring freedom, refinement, and a
uniquely distinctive design experience to
everyday life.

B8 A Contact : RRBUt Ms Cherry Leong
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) BH#EA Contact : FRM32+ Ms Lan Chan
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% Brand : XU'S
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SHEFEELING is amodern female fashion
mannnF enterprise thatincorporates
product deve ment, design, production,
and sales un er one roof. It provides
mid to high end female fashion for elite
urban females that is wearable under
multiple occasions. SHEFEELING fully
commits to creating elegant image for
modern women who are self-confident,
independent, and intelligent.
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XU'S is a brand of distinctive
craftsmanship, rooted in a unique black
aesthetic. It continuously researches
and explores a variety of special black
fabrics, using them as the primary tone
in its garments to imbue each design
with depth and meaning. Unbound
occasion, the brand creates freely
within the realm of imagination,
crafting pieces that allow the wearer to
express their individuality and taste
with effortless freedom.

BH&A Contact : BRIFRE4E Mr Simon Ouyang
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