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AEBENAEGEBBREGMETHERE, HEENRPIRFEITRORR. ZEBPINSRRHEMRM
ZIEMMT R, MURBIOSEER, SREERE TRSTHUNREERRDIZES

Established in 1996, the Macau Productivity and Technology Transfer Center (CPTTM) is a non-profit organization jointly
formed by the Macao Government and the private sector, aiming to support enterprises to improve their competitiveness
and long-term growth and profitability, to encourage and support the formation and growth of new business, as well as to
encourage the working population to pursue lifelong learning and continuously upgrade themselves.

Fashion & Creativity Department (FC), a division under CPTTM, enhances the competencies of fashion professionals
through technical training and industry promotion, covering fashion design, image styling, visual merchandising, brand
strategy, stage production, and management. While cultivating local design talents, FC actively endorses young Macao
designers' participation in prestigious international fashion contests. The department also spearheads initiatives to
showcase Macao's fashion brands at global trade exhibitions and curated runway events, driving the sector's
internationalization. Through its Fashion Lab, FC delivers tailored technical support, consultancy services, and trend
intelligence, equipping practitioners with actionable market insights and innovative design resources.

HPERBDSAENE. TE. =18 :

Rua de Xangai 175, Ed.ACM., 6, 7, 13 andar Macau

Fax:
Email :
Website :

(+853) 28781313
(+853) 2878 8233

cpttm@cpttm.org.mo
http://www.cpttm.org.mo
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CENTRO DE PRODUTIVIDADE E TRANSFERENCIA DE TECNOLOGIA DE MACAU
MACAU PRODUCTIVITY AND TECHNOLOGY TRANSFER CENTER Su bS|dy U nlt
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Cultural Development Fund of the
Macao Special Administrative Region Government
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Exhibition Venue

2026/09/03
|3:45-14:15
HALL 3E LEVEL 3, HKCEC

2026/09/02-2026/09/05
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Hall 3C-E, Hong Kong Convention & Exhibition Centre, 1 Harbour Road, Wanchai, Hong Kong



fah& Brand: Cloé Jewelry & Art

&ah# Brand: Common Comma

Suh# Brand: JYUT

Cloé Jewelry & ArtZiRFIRAIRVESIRE GG Tmhd, mEaEEeE
HRREHES, ERAEEERNRAEAMA, ReHEO LI Em AR
IREEAD. Cloé Jewelry & ArtiESRLIHRYE, EFRISATRGT, R
fERERE, ESunaEEERREREENEC.

Cloé Jewelry & Art is an original independent jewelry design brand based in Macau.
Rooted in a design philosophy that emphasizes uniqueness, the brand uses a variety of
stone materials to create jewelry that is both retro-minimalist in style and built
velry & Art does not define women's beauty; rather, its creations serve as a

wearer to express their truest self.

B#48 A Contact: BR#EFS 2+ Ms. Chloe Chan

Common CommaEEfmHHNEFRFIAREEINREIEAYRE R, (B{HREETA
XU HHHLFENRE. "Common” KERTRENALG, ©—H
FERMMHZR, MAMEERRRFES. "Comma” ERFFERI=E
B, EfiEEERE R, BXEHIEE T8, T—EER. &t

ECommon CommafRhEfas.

Common Comma focuses on fabrication and functionality, bringing in the spirit of
ith a hint of high end fashion trends, yet to remain a quiet attitude which lays

culture. “Common” represents the nature of fashion, it exists within the

d only to a show. “Comma” taking the literal meaning of the symbol, is

ashion is always on going and never stop. It's also a vision of how we

Bi4& A Contact: 8>E5LAE Mr. David Siu

HKQC®(15-R&31k), 2021FAISZASIERFT, Hi53-125E5R = IERYIRR
SiteEELkmiE. BBERERMBENMNER. SEEAX, B
MNRRREELZORIZFEMER, RERETEUEE. 2ESEENES
g, FREREPEHEEERAFEEE.

HKQC® (Hakachi City), founded in Macau in 2021, is an eco-friendly high-performance
children’s wear brand tailored for kids aged 3 to 12. We independently develop recycled
fabrics that are windproof, waterproof and moisture-permeable with

aterproof treatment applied in the whole production process, bringing

verience to children. Our clothes feature minimalist, versatile and

ble for all occasions, combining unique fashion recognition and

B#4& A Contact: 2 E# %+ Ms. Chris Cai

JYUTERERIRPIRI P BinH RN kM, mhfll [BASH.
REAE | [RER, MHEATFREMRIZMARHE, JYUT
wERTE, EEALE, TRAIERE, /B, MENRAZIETIE
BERRSEBHAREZE.

JYUT is a premium, modern Chinese womenswear brand from Macau. Rooted in
the philosophy of "Reverence for Nature, Embracing the True Self JYUT infuses ancient
ical dyeing into modern tailoring. Eschewing the superficial, the brand uses natural

o craft everyday apparel with an Eastern soul for independent, intellectual

Ht4& A Contact: 5R1%$2 2% Ms. Erin Cheong

B{iI4w5% Booth No. 3D-B14

COMMON COMMA®

E{ii#%5% Booth No. 3D-C15

FKQC

Macau

BiI4%%E Booth No. 3D-C19

B{iI45%E Booth No. 3D-C17

E2h& Brand: LA FINE

fuh# Brand: SHEFEELING
E—

Suh# Brand: XU’ S

“To make people cool” , LA FINE SEmEZOESE, BEE
B THESRESEN—ERS, (FA—EFERET, FELUBS
FIRERhEH—HA4REIRE “passion, purpose, personality and identity”
HKRIREAREERSHIFEA,

"To make people cool" — LA FINE this brand ethos may sound simple, but it carries a
deeper vision: to influence the world around us. As fashion designer, he aims to create
pieces that embody passion, purpose, personality, and identity, becoming a voice for
today's youth. It starts with me, but it belongs to everyone who wears it.

Bi#4& A Contact: 2554 Mr. Mike lek

SHEFEELINGE—ZREEMFME. s&at. £E. HEA—EIRAW
LERMEETR, SREHERIMERESIBZSRIIRENTSin
TEmE, BORBEEN. SRR ITEEERTSR.

SHEFEELING is a modern female fashion manufacturing enterprise that incorporates

product development, design, production, and sales under one roof. It provides mid to

igh end female fashion for elite urban females that is wearable under multiple occasions.

fully commits to creating elegant image for modern women who are
independent, and intelligent.

B#4& A Contact: BRE§Z £ Ms. Lan Chan

XU'SE—ELEEES S ORE RE M, LIRE, B, Friie
BEHMERmhiEs, BUBREHNESRER. mhiERTEEZRK
BEXHEEES—B=Y, GEENRGER, AERIZIN
eriisERELR, EftEO e BRNEREE.

XU'S is an independent fashion label centered on the aesthetics of black. Guided by
a design language of darkness, emotion, instinct, and silence, the brand draws inspiration
al and mystical imagery. It incorporates Gambiered Canton Silk — a China
gible Cultural Heritage textile — into contemporary design vocabulary,
al craftsmanship with a renewed fashion context and redefining

is ancient material.

Hr#8 A Contact: BXFZ#155 4 Mr. Simon Ouyang
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Advance withSMEs
Grow with Community

VAREPOMARFEFENTEZmEESR

Welcome to follow our social media to get more information

LA TINE

Bii475% Booth No. 3D-C21

SHEFEELING

B{ii4%5E Booth No. 3D-B16

XU OUYANG

Bii4%5% Booth No. 3D-B18
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